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1. About BRASS, Inc.

BRASS, Inc. — Barren River Area Safe Space, Inc. — has been serving survivors of domestic
violence in South Central Kentucky since 1980. Barren River Area Safe Space, Inc. is a
non-profit organization dedicated to helping victims of domestic violence and their children
escape their situations and live better lives.

Founded in 1980, Barren River Area Safe Space, Inc. (BRASS, Inc.) began as a
community-driven effort to address the urgent need for safety and support for victims of
domestic violence. Over the years, we have grown into a crucial resource for the BRADD
region, offering comprehensive services and support.

Today, our 30-bed shelter provides a safe haven for victims, complete with on-site amenities
such as a laundry room, children’s playroom, and access to housing programs, outreach
services, and administration. The Economic Justice Institute serves as a community hub,
providing group support services for clients.

Our Mission

We provide safety and support to victims of domestic violence and their children and empower
them with opportunities that lead to self-sufficiency. We educate our community about domestic
violence to help identify and spark change, and we advocate to protect the rights of individuals
SO everyone in our community can be free from abuse.

We want to live in a community where patterns of abuse are broken and stigmas are gone -- a
place where society is supportive of survivors, every person matters, homes are free from
abuse, and healthy relationships thrive.

What We Do

* Emergency shelter with 30 beds for survivors and their children

o 24/7 crisis hotline (1-800-928-1183) — answered every hour of every day

* Legal advocacy, safety planning, and court accompaniment

*  Support groups for survivors and children

» Economic Justice Institute: job readiness, financial literacy, and empowerment

» Satellite offices in three counties for expanded access

»  Community education and prevention programming

* Mobile Advocacy Unit brings services to clients in all areas where we provide service

Our Impact by the Numbers

- Survivors served Emergency shelter
3!000 annually 30 beds
Counties in our Year BRASS was
10 service area 1980 founded
2417 Crisis line Free All services, always

availability



2. How BRASS, Inc. Can Support Your Fundraiser

Our Development team is dedicated to helping community fundraisers succeed. When you
reach out to us, we can provide:

What We Can Provide

Guidance on event planning and fundraiser structure based on our experience
A letter of authorization confirming your intent to donate proceeds to BRASS, Inc.
Official logos and branded graphics for your promotional materials (approval required)

Promotional support through BRASS, Inc.'s social media channels for public events
(space permitting)

Gift acknowledgment letters for individual donors upon request

Answers to any questions about our programs, services, or impact

What We Are Unable to Provide

Use of BRASS, Inc.'s tax-exemption number for your purchases
Insurance or liability coverage for your event

Funding or reimbursement for event expenses

Mailing lists of donors or community members

Guaranteed attendance of staff or leadership at your event

Your Development Contact

Jenni Leeds, Director of Development
BRASS, Inc. | (270) 781-9337 | brassinc.org
Reach out early — we love being part of your planning process from the start!



3. How to Start Planning

A successful fundraiser starts with a plan. Before you promote a single thing, take time to work
through these foundational steps.

Organize a Planning Committee

Bring together friends, family, coworkers, or neighbors who share a passion for this cause. A
small team makes everything easier — divide responsibilities for logistics, promotion, donor
outreach, and day-of coordination.

Choose Your Event Type
Pick an event format that fits your committee's interests, your target audience, and your capacity
to plan. Some ideas that work well for community fundraisers:
* Online fundraiser (Facebook, GoFundMe, or Mightycause)
» Birthday or milestone fundraiser
* Bake sale, garage sale, or community market
» Walk, run, or fitness challenge
« Trivia night, talent show, or karaoke contest
+ Golf tournament or sporting event
*  Workplace giving campaign or employee match drive
*  Product or wish list drive (hygiene items, household goods)

Set a Budget

Know your expected income and expenses before you begin. Use the Sample Fundraising
Event Budget in the Templates & Tools section of this toolkit (page 10) as your starting point. As
a general rule: aim to keep expenses low so the majority of funds raised go directly to BRASS,
Inc.

Build a Timeline

Work backward from your event date and assign deadlines for each major task. A realistic
timeline keeps your team on track and prevents last-minute scrambles. Check local community
calendars to avoid conflicting with other events.



4. Step-by-Step Event Planning Guide

Use this checklist to stay organized throughout your planning process. Tasks are roughly
ordered by when they should be completed.

Several Months Before

Contact BRASS, Inc. to notify us of your planned fundraiser and receive a letter of
authorization

Form your planning committee and assign roles

Choose your event format, date, and target audience

Set your fundraising goal and draft a budget

Secure your venue, catering, entertainment, and rentals (for in-person events)
Identify potential sponsors and draft a sponsorship letter or packet

Share your sponsorship package with BRASS, Inc. for approval

-_—

NOo ORrODN

Four to Six Weeks Before

8. Design and distribute invitations, flyers, and posters

9. Request BRASS, Inc. logo and branded materials if needed (allow time for approval)
10. Set up your online fundraising page (if applicable)

11. Launch your public relations and social media plan

12. Reach out to local newspapers, community newsletters, and event calendars

One to Two Weeks Before

13. Send final reminders to invited guests via email, text, and social media
14. Confirm all vendor and volunteer logistics
15. Prepare any signage, printed materials, and day-of supplies

Day Of

16. Arrive early to set up and brief volunteers

17. Collect donations and maintain accurate records
18. Take photos and videos to share afterward

19. Thank attendees and donors on-site



5. Publicizing Your Event

Getting the word out is one of the most important keys to a successful fundraiser. Build publicity
into your timeline early and use every channel available to you.

Publicity Ideas
* Post flyers at community bulletin boards — gyms, coffee shops, libraries, houses of
worship
*  Submit your event to local community calendars (online and print)
* Reach out to local newspapers and community newsletters for coverage

» Ask faith-based groups, sports clubs, and neighborhood associations to share with their
members

* Use social media to reach friends, family, and beyond (see Section 6 for tips and sample
posts)

» Ask your workplace or school to announce the event internally

Working With Local Media

If you plan to reach out to local media outlets, let us know. We can help you prepare. A sample
press release template is included in the Templates & Tools section (page 10) of this toolkit.

Using the BRASS, Inc. Name and Logo

When describing your fundraiser, make the connection to BRASS, Inc. clear by using language
like "proceeds benefit BRASS, Inc." or "benefiting Barren River Area Safe Space, Inc." All
promotional materials using the BRASS, Inc. logo must be approved before use. Contact Jenni
Leeds at (270) 781-9337 to request logo files and approval.



6. Social Media Tips & Sample Posts

Social media is one of the most powerful — and free — tools available to community
fundraisers. Here is how to make the most of it.

Social Media Best Practices

* Keep posts short: get to the point — shorter posts tend to perform better

* Use photos and videos: images from your event or planning process make posts stand
out

* Include your fundraiser link in every post to make it easy for people to give

* Encourage sharing: ask friends and family to share your posts to expand your reach
» Tag BRASS, Inc. when possible so we can see and amplify your efforts

» Say thank you: post after your event to recognize donors and share results

Find & Follow BRASS, Inc.

Tag us and follow us on social media so we can cheer you on and share your posts with our
community.

BRASS, Inc. on Social Media
Facebook: facebook.com/BRASSInc

Instagram: instagram.com/barrenriverareasafespace
LinkedIn: linkedin.com/company/barren-river-area-safe-space/

YouTube: youtube.com/@BarrenRiverAreaSafeSpace

Follow us and tag us in your posts!
Use hashtags: #BRASSInc #SafetyCannotWait #DomesticViolenceAwareness

Sample Facebook & Instagram Posts

Launching Your Fundraiser

Post 1 — Announce your fundraiser:

"This [month/birthday/anniversary], I'm fundraising for BRASS, Inc. — Bowling Green's
domestic violence shelter. Nearly 3,000 survivors in our community turn to them every year
for safety, shelter, and hope. 100% of proceeds go directly to support local survivors. Will
you help me reach my goal of $[amount]? [Link] #BRASSInc #SafetyCannotWait”

Post 2 — Share a fact:

"Did you know BRASS, Inc. has served our South Central Kentucky community since
19807 Their 24/7 crisis line and 30-bed shelter are available to anyone who needs them —
completely free. I'm raising $[amount] in their honor. Every dollar helps. [Link] #BRASSInc.
#DomesticViolenceAwareness"


http://facebook.com/BRASSInc
http://instagram.com/barrenriverareasafespace
http://linkedin.com/company/barren-river-area-safe-space/
http://youtube.com/@BarrenRiverAreaSafeSpace

Mid-Campaign Posts

Post 3 — Milestone update:

"We are [X%] of the way to our goal! Thank you to everyone who has donated so far. We
need [X more] to reach $[goal]. If you haven't given yet, today is a great day to change that.
[Link]"

Post 4 — Impact reminder:

"$200 provides one night of safe shelter, warm meals, and support services for a survivor in
crisis. $50 can provide a gas card for a survivor to get to work. $25 supplies hygiene items
for a week. No gift is too small — every dollar counts. [Link] #BRASS #SupportSurvivors"

Closing Posts

Post 5 — Final push:

"One week left! We still need $[amount] to reach our goal for BRASS, Inc. If domestic
violence awareness matters to you, please consider sharing this post or making a final gift.
Link in bio. Thank you! [Link]"

Post 6 — Thank you post:

"WE DID IT! Thanks to [number] incredible donors, we raised ${amount] for BRASS, Inc.
Every dollar stays right here in South Central Kentucky to support survivors. Thank you
from the bottom of my heart. [Link]"

Graphics Guidance
You do not need a designer to create effective social media images. Here are some simple tips:

* Keep text short on images — one sentence or a key stat works best

» High-performing visual ideas: a photo of you with a personal note, a simple graphic with
your goal amount, or a progress bar showing how close you are

* Tools like Canva (free at canva.com) make it easy to create shareable graphics —
search for 'Facebook fundraiser' or 'Instagram post' templates

» Always include your fundraiser link in the caption, not just the image
» Tag BRASS, Inc. so we can share and cheer you on



7. Email & Letter Templates

Personalized outreach — even a short email — consistently outperforms mass posts. Use the
templates below as a starting point. Always add your own voice and the names of your
recipients when possible.

Template 1: General Ask Email

SUBJECT: Will you join me in supporting BRASS, Inc.?

Hi [Name],

| hope this note finds you well. I'm reaching out because I'm raising funds for BRASS, Inc.
— Bowling Green's domestic violence shelter and advocacy organization — and I'd love
your support.

BRASS has served our community since 1980, providing free emergency shelter, a 24/7
crisis line, legal advocacy, and counseling to nearly 3,000 survivors each year across a
ten-county region. They are a lifeline for our neighbors in crisis.

[Add 1-2 sentences about why this cause matters to you personally.]

I'm trying to raise $[goal] by [date]. Any amount you can give — $25, $50, $100, or
whatever feels right — goes directly to supporting local survivors. You can donate easily
and securely at:

brassinc.org/donate

Thank you so much for considering this. If you have any questions about BRASS, Inc. or
their programs, I'm happy to share more.

With gratitude,
[Your Name]
[Your phone or email, optional]

Template 2: Birthday/Milestone Fundraiser Email

SUBJECT: For my [birthday/anniversary], I'm asking for something different

Hi [Name],

This year for my [birthday/anniversary/milestone], I'm skipping the gifts and asking instead
for your support for a cause close to my heart: BRASS, Inc., our local domestic violence
shelter.



BRASS provides free shelter, counseling, and advocacy to survivors in our community —
people who need safety and support right now. Since 1980, they have been there for
thousands of families across South Central Kentucky.

My goal is to raise $[amount] by [date]. A donation of any size — $25, $50, $100 — is the
best gift you could give me this year.

brassinc.org/donate

Thank you for celebrating with me in this way. It means more than | can say.
With love,
[Your Name]

Template 3: Workplace/Group Email

SUBJECT: Help us support BRASS, Inc. — [Company/Group Name] Community
Drive

Hello Team,

| am excited to share that [Company/Group Name] is supporting BRASS, Inc., Bowling
Green's domestic violence shelter, with a [fundraising campaign / product drive / match
campaign] running [dates].

BRASS, Inc. has served South Central Kentucky since 1980. They provide emergency
shelter, a 24/7 crisis line, legal advocacy, and counseling — all completely free — to
nearly 3,000 survivors each year.

[Describe your specific campaign: dollar goal, matching offer if applicable, how to
participate, deadline.]

This is an opportunity for us to make a real difference for our neighbors. Questions?
Please reach out to [Your Name] at [email/extension].

Thank you for your generosity.
[Your Name]
[Title, Company/Organization]



8. Post-Event Wrap-Up

Congratulations — you did it! There are a few important steps to complete after your fundraiser
wraps up.

Submit Your Proceeds

Please send all funds raised to BRASS, Inc. within 30 days of your event. Make checks payable
to BRASS, Inc. and include your event name in the memo line. Mail to:

Send Checks To:

BRASS, Inc.

P.O. Box 1941

Bowling Green, KY 42102
Online gifts: brassinc.org/donate

Thank Your Donors
A heartfelt thank-you goes a long way toward building lasting relationships with your donors.
Consider:

* Sending a personal thank-you note or email to every donor

* Posting a public thank-you on social media (with donor permission)

» Sharing your final fundraising total and the impact it will make

* Requesting donor acknowledgment letters from BRASS, Inc. for tax purposes (contact
us at (270) 781-9337)

Debrief and Document

While the event is fresh, take notes on what went well and what you would do differently. Debrief
with your planning committee. This documentation is invaluable if you want to host another
fundraiser in the future.

Keep the Momentum Going

Once a community fundraiser, always a community advocate! Consider attending other
fundraising events, staying connected with BRASS, Inc. on social media, and planning your next
event. Your support matters year-round.



9. Frequently Asked Questions

Is BRASS, Inc. a nonprofit organization?

Yes. BRASS, Inc. is a 501(c)(3) nonprofit organization. Donations are tax-deductible to the
extent allowed by law.

Will my donors receive a tax receipt?

Donors can receive a gift acknowledgment letter from BRASS, Inc. if their contribution is made
directly to BRASS, Inc. — either online at brassinc.org/donate or by check made payable to
BRASS, Inc. We cannot issue receipts for payments made directly to a third-party event or
organizer. Contact us at (270) 781-9337 to request donor acknowledgment letters.

Can | use BRASS, Inc.'s tax-exemption number?

No. Community fundraisers are not able to use BRASS, Inc.'s tax-exemption number for
activity-related purchases.

How do | know my fundraiser proceeds will reach BRASS, Inc.?

We recommend directing all fundraiser proceeds through our official donation page at
brassinc.org/donate or by mailing checks to BRASS, Inc., P.O. Box 1941, Bowling Green, KY
42102. For large events or other arrangements, contact us directly.

Can | fundraise on Facebook, GoFundMe, or another platform?

Yes! Many community fundraisers successfully use Facebook Fundraisers, GoFundMe, or
Mightycause. Please note that some platforms charge processing fees — we recommend noting
this in your campaign and encouraging donors to give directly at brassinc.org/donate when
possible to maximize the amount that reaches BRASS, Inc.

Can | host a virtual fundraiser?

Absolutely. Virtual fundraisers — online campaigns, social media drives, livestream events —
are a great way to engage supporters beyond your immediate community. Our Development
team can provide tips and resources to help make virtual events a success.

Can my event include a raffle?

Raffles are considered gaming under Kentucky law and are subject to regulation. If you are
considering a raffle, you will need to research applicable state and local requirements. BRASS,
Inc. is unable to advise on gaming permits. Contact the Kentucky Secretary of State's office or
consult a local attorney for guidance.

Who is responsible for permits and insurance for my event?

The event organizer is responsible for securing any necessary permits and insurance. BRASS,
Inc. is unable to provide insurance or liability coverage for third-party events.



Can someone deduct their ticket price from their taxes?

Only the portion of a ticket price above its fair market value (the value of food, entertainment, or
other benefits received) is potentially deductible. For specific tax guidance, consult a tax
professional or visit irs.gov.

Does BRASS, Inc. have official branding or logos | can use?

Yes. Please contact Jenni Leeds, Director of Development, at (270) 781-9337 to request official
logos, graphics, or other branded materials. All promotional materials using the BRASS, Inc.
logo require approval before use.

Can BRASS, Inc. co-promote my fundraiser on social media?

We love to support community fundraisers! Reach out to us with your fundraiser link and details,
and we will do our best to share and cheer you on.

Can | specify that my gift go to a particular BRASS program?

We encourage unrestricted gifts, which allow us to direct funds where they are most needed. If
you have a specific program in mind, contact us to discuss options.

What if my fundraiser raises more than my goal?

That is wonderful! All funds raised go to BRASS, Inc. to support our programs. There is no cap
— every additional dollar is welcome and appreciated.

What if | want to host an in-person event?

We would love to help! Whether you are planning a bake sale, 5K, dinner, or community
gathering, contact Jenni Leeds at (270) 781-9337. We can provide materials, answer questions,
and help you make it a success.



10. Gift Impact Guide

Share this with your donors to show exactly what their contribution provides:

$30 A welcome kit and crisis-line support for someone arriving with only
what they can carry.

$60 A week of warm, nourishing meals for a survivor staying in
emergency shelter.

$100 A one-on-one safety-planning session with a trained advocate.

$200_48 One night of safe emergency shelter — a door that locks and a
place to breathe.
Our true cost to provide one night of shelter.

$500 Several nights of shelter — or a Mobile Advocacy Response Unit
visit bringing help directly to a rural county.

$1,000 A week of shelter, meals, and advocacy for a survivor and their
children.

$2,500 A season of trauma-informed programming for children healing

from what they have witnessed.

$5,000 Roughly a month of shelter and wraparound care as a family
rebuilds a life free from violence.

$10,000+ A cornerstone gift that extends safety, advocacy, and hope across
all ten counties we serve.



11. Templates & Tools

Sample Fundraising Event Budget

Use this template to estimate your event's income and expenses. Aim to keep expenses low so
that the maximum amount of funds raised goes directly to BRASS, Inc.

Item Estimated Amount
INCOME

Ticket / Admission Sales
Sponsorships

Donations

Product Sales or Auction
Other

TOTAL INCOME
EXPENSES

P P h P h P

Venue

Food & Beverages
Entertainment

Printing & Graphic Design
Advertising & Promotion
Supplies & Decorations
Other

TOTAL EXPENSES

NET PROCEEDS TO BRASS, INC.

P B BhH P h A L P PR

Sample Press Release

Use this template if you plan to reach out to local newspapers, community newsletters, or other
media outlets about your fundraiser. Contact Jenni Leeds at (270) 781-9337 before submitting
press releases to media.

[YOUR NAME / ORGANIZATION LOGO]
FOR IMMEDIATE RELEASE
Contact: [Your Name]



Phone / Email: [Your Phone] | [Your Email]

HEADLINE: [Organization Name] Hosts [Event Name] to Benefit BRASS, Inc.

[Organization Name] will host [Event Name] on [Date] at [Venue]. All proceeds from this
event benefit BRASS, Inc. — Barren River Area Safe Space, Inc. — Bowling Green's
domestic violence shelter and advocacy organization serving a ten-county region. [Insert
details about the event: time, theme, ticket/admission cost, on-site activities, etc.]

"[Quote from you or your organization leader about why you are supporting BRASS, Inc.]"

BRASS, Inc. has provided free emergency shelter, crisis intervention, legal advocacy, and
counseling to survivors of domestic violence in South Central Kentucky since 1980,
serving nearly 3,000 individuals annually. Funds raised through [Event Name] will support
BRASS's programs and services.

[Include information about your organization or group and why this cause matters to you.]

More details about [Event Name] can be found at [Your Website or Social Media Link]. For
information about BRASS, Inc., visit brassinc.org or call (270) 781-9337.

About [Your Organization]
[Brief description of your organization or group.]

Hitt

Sample Thank You Letter

Send personal thank-you notes within one week of your event. This template can be adapted for
email or printed letters.

[Date]

[Donor Name]
[Address Line 1]
[City, State, ZIP]

Dear [Donor Name],



Thank you so much for your generous support of [Event Name], benefiting BRASS, Inc. —
Barren River Area Safe Space, Inc. We could not have made this fundraiser a success
without you.

BRASS, Inc. has served survivors of domestic violence in South Central Kentucky since
1980, providing free emergency shelter, a 24/7 crisis line, legal advocacy, counseling, and
more to nearly 3,000 individuals each year. Your gift will help ensure those services
continue for every person who reaches out for help.

[Add a personal sentence about what the cause means to you or your organization, and
how the donor's gift will be used.]

Thank you again for your kindness and generosity. It means more than words can say.
With gratitude,

[Your Name]

[Your Title, if applicable]

[Your Organization, if applicable]
[Your Phone / Email]



Contact Information & Donation Links

Mailing Address Phone
BRASS, Inc. (270) 781-9337
P.O. Box 1941

Bowling Green, KY 42102

Donate Online Crisis Line (24/7)
brassinc.org/donate 1-800-928-1183

Development Contact for Fundraiser Support

Jenni Leeds, Director of Development

BRASS, Inc. | (270) 781-9337 | brassinc.org

For logos, materials, media requests, or event coordination, please reach out directly.

Thank You for Being a Champion for Safety.

brassinc.org/donate
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